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FAST
FACTS

Nestlé Malaysia 

Over RM5.4 
billion in
turnover in 2020

Operates

6 factories
and a Nestlé 
Distribution 
Centre 

Employs more than 

5,000 Malaysians

Biggest Halal 
Producer in the 
Nestlé world and is 
the global Centre of
Halal Excellence

Commercial 
operations in 

Malaysia since 1912
& public listed since 1989

Produces over 500 Halal 
products with leading household 

brand names such as MILO, 
MAGGI, NESCAFÉ

20% of our total 
production is exported to 

more than 50 countries 
across the world



Business as a Force for Good: Our Global Commitments

• None of our packaging including plastics, 
ends up in landfill or as litter

• 100% recyclable or reusable packaging by 
2025

• Reduce usage of virgin plastic by one-third 
by 2025

• Strive for net zero by 2050

• Halve greenhouse gas emissions by 2030



We Want to Encourage Every Malaysian to Take Action

Focus Areas in Malaysia

• Plastic Waste

• Reforestation

• Renewable Energy



Harnessing the Power of Nestlé Brands to Drive Sustainability



Eliminated >200 Mio Plastic Straws Per Year across Entire UHT Range





MILO Sayang Bumi: Creating a More Sustainable Planet Together

Plastic Packaging
Collection from 

Consumers & Schools*

Collection of used 
MILO packaging by 
collaborating with 
key retailers and 
school in exchange 
for premiums/ 
reward.

CAREton
Project

Continuous 
effort to dial up 
on awareness 
of CAREton
Project to drive 
collection of 
UBCs.

100% Paper 
Straw

Drive 
education 
and 
awareness 
on the 100% 
usage of 
MILO UHT 
Straws.

Paper Pouch 
Launch

Replacement 
of our plastic 
laminates to 
paper pouches.

Reducing 
Production of

Plastic

Reducing Plastic Waste in Landfills & 
Waterways and Educating Malaysians 

to Embrace Sustainability

MILO Van 
Solar Panels

Pilot test on 
2 MILO® 
MPU Vans 
to use solar 
energy.

Promoting the
Use of Renewable 

Energy Source

100% Paper 
Cups

MILO Sampling 
Cups in school 
outreach 
programmes
will be 100% 
compostable.



The CAREton Project: From Used Drink Packs to Green Roofing Tiles

• Expand CAREton Project collection
via strategic partnership with
retailers such as 99Speedmart and
collaboration with local councils
such as MBPJ and Putrajaya

• Collected 40.3 mio Used Beverage
Carton packs in 2020
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PLACEHOLDER FOR FLIP FLAP FLAT VIDEO



Pioneering Collection and Recycling Programme to Promote 
Segregation at Source

• Door-to-Door Collection & Recycling
Programme, a voluntary EPR project

• A collaboration with Petaling Jaya
town council, involving 8,000
households

• Expansion in May will integrate
another 10,000 households



NESCAFÉ Grown Respectfully

• A sustainable coffee farming initiative that aims to help
revive Robusta coffee farming in Malaysia

• 50,000 coffee seedlings donated to 200 farmers to
produce 100 metric tonnes of coffee beans by 2022 for
our coffee products



Nestlé On-pack Recycling Guidelines

• Help consumers understand how to separate Nestlé packaging for recycling

• Launched on 60% of Nestlé packaging, educating millions of consumers every day





Nestlé RELeaf: 3 Mio Trees by 2023

• Gives continuity to Project RILeaf, with
1 mio trees planted from 2011 to 2020

• New ambition: 3 million trees by 2023
(2 in Sabah, 1 in Peninsula)

• All identified areas are within
ecologically important, rich biodiversity,
and high conservancy value forest
landscapes

REFOREST RESTORE RESPECT
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PLACEHOLDER FOR RELEAF VIDEO



Journey to Zero: Transition to Renewable Energy, Our Next Big Step



Inspiring Consumers to Take Action and Lead Sustainable Lifestyles

Children flip flap flat

Video 



Thanks and Please…Don’t Litter ;-)


